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| ENTIRE sTocK OF

Strathmore Worsted Mills of

Concord Junction, Mass.,

' | Bought by the “UNITED”

: These old and reliable New Fngland manufacturers for many
years were producers of worsteds sold to jobbers. Of lale. however,

i they have been manufacturing worsteds for the high class mer-

chant tailoring trade direct.

3 weight and are genuine London s hrunk.

* Recently they discontinued business and The United Woolen
Mills Company, by a lucky stroke has acquired every yard in their
mills, . We guarantee these materialsto have heen dyed with genu-
ine aniline dyes and to be of fast color. They are of especially good

§ Although it was never intend ed that this high class merchan-

der for the universal, unchangeable

ALL SUITS 1 €

MADE TQO ORDER

ing immediate advantage of this exceptional opportunity.
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W. A.HERSCI], President.

314 W. Pike Street
THE LARGEST $I5 MERCHANT TAILORS IN AMERICA

Come now and get first choice of these beautiful fabries.
cannot impress upon you too strongly the importance of your tak-

dise should be sold at our price we will tailor it to your individual oz -

We

Ghe Linited Waolen Mills G

SHOENEN URGEL
1000 O
DI

' Be the Best Agency in
Reaching Buyers.

! PITTSBURG, Feb. 25.—"1t you look
into the future--ten, fifteen or twenty
years—you will carry through all
these years a definite, fixed advertis-
ing policy which will foster and nour-
jish the twias, ‘reputation’ and ‘vol-
ume,' without which no business can

last through these years.”
The above hisiness adinonition was

vinin Shoe Denlers’ Assoclalion by T
| tislng."”

paper advertising.
Horace A, Goddard, of New York,|
| Relates to Sales”
Requisite of Good Business.
Mr. Bullock said that advertising
should be a parl of the shoenan’s sell-
| ing efforts just as much a3 window
| displays, salespeople and courtesy, and
he dwelt on (he value of advertising,
intelligently. lle said:
| Advertising is to your business what
| gnsoline {s to your automobile, If
| you Poolishly step hard on the pedal,
your automaobile shoots and lears and
rpm'tmps wrecks and ruing. Your ad-
I\-ertiaing done unintelligently, spas-
modically and thoughtlessly wasles
and tears and, perhaps, helps to ruln.
Advertising does not respond as qulek-
"Iy as gasoline because people forget
i and gasoline docs not.
| There are only two things (o remem-
| ber In conducting an advertizing cam-
| paign. One is the reputation of your
| businees and the other is your volume
| of sales. 1f you will put these two
things up before you where you can
never miss seclng them whenever an
| advertisement I3 to he considered and
prepared, you will have the prinecipal
guiding lines.
| 8hould Be Planned Carelolly.
| Advertising 13 not the palch-work
| quilt of our grandmothers, but is
| rather the wonderful mosaic woven
{with intent, carefulness of purpose
| and adherence to design which is rep-
| resented by the wonderful color and
| pattern of weavers, who devote a life-
time, sometimes, to the weaving of an
Orlental rug. Your advertlsing eam-
| palgn cannot he put together with the
|putch-work quilt. Tt must be built
to a seale and design like your Orient-
al rugs are woven. An advertising
campaign for your individual business
is some man's life time work.
Newspaper {s Foundation.

—— — ——— | ments to support his contention.

Bed and Table Covers,
Rugs and Portieres,
Lace Curtains,
Couch Covers,
# Sweepers,
Wringers,

' Clocks, Full Two Quart
kte. (8 Cup) Genu'ne

J —— / Aluminum Percolator
|
EASY CREDIT TERMS AT
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Come in and Look Ovzr Our Lin
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SPECIAL

On Sale Saturday and

It The Househol/d Specialty Co., Inc.
172 West Main St., Just Below decond St.

—-—

wwed | | direct neans of telling the people what

| Mr. Goddard snid the newspaper was
| {he foundation tf all successful adver-
tising companles and presented argu-
His
| address follows:

| The medium that I commend for
your first consideration is the dally
newspaper. There are other and
mighty good medinms, but the news-
paper is the foundation of all suc-
| cessful  advertising  campaigns—Ilocal
and national—{hal have been run in
this country. Let's reason it out. The
press today provides the reading mat-
ter of ninety-seven per cent of the
people. Only three per cent of the
population are readers of books.

All Read Dally Paper,

The daily paper is read by every
family in the community that is sub-
ject to any argument or influence that
advertising coulld hring to bear. You,
as well as every other man in your
community, depend upon (he daily
newspaper for your polities, your war
news, Your sporting news and your
market and business mnews, And
every woman depends upon the daily
newapaper, first for information on
subjects of vital interest to the home

' —information about kinds and prices
of merchandise, that is—then, for
news of soclety, fashioned dress, who
have been marrled, how {o make them-
selves beautiful,

Wonen Direet Buving.

I Women direet the greater part of
the buying, aml nine women out of
every ten wlill furn frst to the depart-

| ment store advertisements, then fo
specialty shopa. They get general In-
| formation from the former and par-
tieular buying Information from the
latter. Most men read the first page,
then the sporting or market page. As
| they go through the paper they plek
out the strong, one-line or speeialty
shop advertisements, but as a rule they
will “duck” the department slore mat-
ter,

Morning and night the newspapers
print thousands of inches of reading
matter—advertising being a good part
of it—and the publie is walling and
anxions to read it. Flere, then, ia the

{ yon have for them that will add’ to

Announcement
Clarksburg . Produce Market

Formerly Located at 111-113 N. Third Street, Now Located at

114 S. Fourth Street

Moore Building

Invites your inspection to the most complete and up-to-date produce market in the state

given the delegales to the I'cnns}']—j
J. DBullock, who spoke on “Adver- !
Mr. Dulloek’s was one of two |
discourses glven on the value of news- |
The other was hy |

whose subject was “Advertlsing As It|

| good advertising,

'mey would lose out for lack of proper

bia Records:

Maurch, No. G540

RECORDS!

them over to you.

168-170 W. Main St

3 Only an actual band perform-
ance can equal the power, the
martial fire, the surging strength and
sparkling brilliance of these Colum-

National Emblem March and Washington Grays

RO O n e T e 50,00
e The Lust Stand March and The Thundred March
o E o e e e g e T e 3 SR i b

March of the Liltle Pierrots and Sharpshooters

il After you hear these band records,
i you'll always ask for COLUMBIA
There’s a Columbia
dealer near you who’ll gladly pfay

Columbia Records in all Foreign Languages.
New Records go on sale the 20th of every month.

OLUM

GRAFONOLAS and DOUB

RECORDS

HOME FURNISHING CO., Main St. :
PALACE FURNITURE & PIANO CO.

— ey s

UST as stirring on Columbia Records asit ever was on the
J street or stage—and you hear it ¢ /ome in all its vigor,
in all its force and dramatic strength!

Band music on Columbia Records is vivid, rich rea/izy—
thrilling in marches that quicken the blood—noble and
stately in the overtures of the world’s master-composers.

Columbia Grafonola 110
. Price $110
This Adoeriisemmt wasidictated tothe Dictaphone
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FOR SALE BY

LE-D

0 T. ZARUDA, 221 S, Third St
HEDGES & OYSTER COMPANY,
Lumberport, W. Va,

_——

thelr comfort, pleasure, happiness and
joy of 1ife. The newspaper will con-
vey your news toevery man and wom-
an In your community—you must see
to It that It is news and worth reading.
Regularity s Advoeatel.

Tell the truth, the whole truth and
nothing but the truth about quality
and value—tell ihe truth about the
service you offer—tell the truth about
your methods and policy—and Yyou
will sell shoes and more shoes. Your
galesmen will have something to work
for. They will know that their efforts
are belng backed up, they will not be
afrald to tell facts to thelr customers,
they will not have (o resort' to trick
nor half truths, and they will develop
many new selling ideas of {helr own,

[ have told you something of what
I know can he accomplished {hrough
put in my work
through the country I have found but
fow shoe dealers who are in & position
to advertise. Most of them run copy
in the papers at the beginning of
spring and autumn seasons, of course,
but this is not advertising. 1t they
attempted a properly written, inten-
sive, educational and selling campalgn,

organization. To a majority of shoe
dealers T would say: ‘‘Change your
melhods, change your policy, train
your sales force hefore you spend a
dollar for advertising."”

Save one-fourth on your
subscription to the Telegram
this week; special reduced

—_—

rates.

deposits. Bank with us,

Capital $250,000,

Every Dollar Protected

The depositor of small amounts should
be just as particnlar about adequate seeuri-
ty as the financier who has large amounts to
invest. An account with us is an assurance

of Safety and a fair rate of interest on your

4 Pct. Interest Faid on ‘Savings Accounts
Surplus (Earned) $250,000.

i EMPIRE 7
IINATIONAL BANK i

CLARKSBURG,W.VA.
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